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In this document you can read about the four semesters of the 
Master’s programme in Tourism at Aalborg University in Aalborg 
and Copenhagen. You will find a short introduction to the 
programme, descriptions of each semester and courses, 
examples of typical schedules, of internship placements and of 
career opportunities. The information in this document is 
indicative and may vary from year to year. 
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Introduction to the programme 

New demands from increasingly sophisticated consumers imply that tourism marketers need to renew their 
experience offers, promotion and organisational practices continually. Furthermore, public actors must 
think of new ways to optimise conditions for businesses while simultaneously taking care of natural 
resources and cultural heritage so that local populations can thrive alongside tourists. The Tourism 
Programme at Aalborg University addresses the complexity and dynamics of such challenges from a broad 
social scientific perspective. The Tourism Programme at Aalborg University is a two-year Master's degree 
which is offered in English at the university's campuses in Aalborg and Copenhagen. Aalborg University - in 
both locations – is the ideal place for your academic studies if you appreciate the informal and egalitarian 
tradition of Scandinavia combining practical and theoretical perspectives through project-oriented learning. 

Work method 
A trademark of the Tourism programme 
(and Aalborg University) is its unique 
pedagogical model of teaching: the problem-
based, project-oriented model. With this 
method a great part of the semester 
teaching and student work revolves around 
complex real-life problems that students 
investigate and try to find answers to in 
scientific manners while working together in 
groups. Through this work process and 
supported by courses, literature and the 
cooperation with companies and 
organizations, the students arrive at a 
deeper understanding of the subject 
investigated than they would have from just reading and being lectured to. Apart from the strictly academic 
outcomes of this work method, it also brings the students other specific and important qualifications like 
good cooperation skills, and the ability to work creatively and independently. 

Elite programme 
As a student of Tourism at Aalborg University, you can choose to apply for participation in an elite 
programme. The elite programme is directed at particularly motivated and competent students. As an elite 
student you are provided with excellent conditions for developing your academic competences, such as 
intensive supervision by selected professors and access to research networks in tourism. In connection with 
the project work at each semester, extra hours of supervision are offered. An elite student is expected to 
deal with more complicated problems and issues than what is standard at the specific semester. It is, 
furthermore, the ambition of the programme to train elite students’ research and writing skills, so that they 
will be able to prepare at least one project report of such a standard that it can form the basis of an 
academic article. A maximum of 10 elite students distributed across the Aalborg and Copenhagen campus 
will be admitted each year and they are selected on the basis of the relevance of their bachelor background 
as well as bachelor degree grades. The highest or second highest mark is required in relation to the 
bachelor project (12 or 10 on the Danish grading scale, A or B on international grading scales). If your 
bachelor degree does not conclude in a larger assignment, the admission requirement is high grades in 
general (A and B). 
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7th semester 

General semester description 
In this semester students will work with and write a project within the thematic frame ‘Global and Local 
Challenges in Tourism’ (15 ECTS). The project work makes up a great part of the work in the semester. 
Lectures normally take place in the 2-3 first months of the semester and after that students work full time 
with the project. It is often completed in groups with up to 3-4 students. After the project has been handed 
in, an oral examination will complete the project work. Three courses will support the students work with 
this theme. Also students can attend courses focusing on philosophy of science, methodology and project 
writing. 

Overview of courses 
Á Consumer Studies in Tourism 
Á Culture and Cultural Encounters in Tourism 
Á Strategic Leadership of Tourism Organisations 
Á Philosophy of Science and Methodology 
Á Project Writing Workshop 

Schedule 

The schedule of the Tourism programme is dynamic and often changes from week to week. The schedule 
below is an example of how a schedule could look for one week. In other weeks there can be more or less 
lectures, excursions, guest lectures etc. 
 
 Monday  Tuesday Wednesday Thursday Friday 

08.00- 
09.45 

Tourism Cultures and 
Intercultural Encounters 

Destination 
Anywhere 
(Student seminar) 

 Excursion to local 
tourism 
destination 
(all day) 

 

10.00- 
11.45 

Consumer Studies in 
Tourism 

Strategic Leadership 
of Tourism 
Organisations 

Project Writing 
Workshop 

12.15- 
14.00 

 Philosophy of 
Science and 
Methodology 

Culture and 
Cultural 
Encounters in 
Tourism 

14.15- 
16.00 

   

 

Descriptions of courses 

Consumer Studies in Tourism 
Under revision. 
Exam: Either active participation or a two day assignment (5 ECTS). 

Culture  and Cultural Encounters  in Tourism  
This course explores tourism from a sociological and an anthropological perspective. The primary focus is 
directed towards the intercultural dimensions of tourism and the encounters between different groups and 
actors within the tourism system. We will address both positive and negative consequences of tourism 
from a cultural perspective. We will look specifically at authenticity in tourism, culture as part of the 
tourism product, and host/guest relationships. Relevant definitions and concepts will be presented as well. 
Exam: A portfolio (5 ECTS). 

http://www.studyweb.ccg.aau.dk/teaching/semester/kursusgang?cid=227643&lid=227656&id=5417&sid=2535&specid=175584&semid=175591
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Strategic Leadership of Tourism Organisations  
Under revision 
Exam: A four day assignment (5 ECTS). 

Project writing  
This additional course introduces students who are unacquainted with the 'Aalborg Model' to the basics of 
Problem Based Learning and project work. 
No exam, but a tool expected to be put to use in semester projects. 

Philosophy of Science and Methodology 
This course provides students with insight into central themes within the philosophy of science, 
quantitative and qualitative methods, and the trains their ability in methodological deliberation on the 
choice of research design with regard to specific problem formulations. 
No exam, but a tool expected to be put to use in semester projects. 

8th semester 

General semester description 
In this semester students will work with and write a project within the thematic frame ‘Innovation in 
Tourism’ (15 ECTS). As in the 7th semester, the project makes up a great part of the work in the semester. 
Lectures normally take place in the 2-3 first months of the semester and after that students work full time 
with the project. It is often completed in groups with up to 3-4 students. After the project has been handed 
in, an oral examination will complete the project work. An innovation case work will creative a basis for the 
project work and three courses will support the students work with the theme. The 8th semester also 
focuses on methodology. 

Overview of courses 
Á Tourism Experiences and Market Communication 
Á Change Management in Tourism Organisations 
Á Tourism Policy and Destination Development  
Á Innovation 
Á Project Writing 
Á Applied Methods 

Schedule 

The schedule of the Tourism programme is dynamic and often changes from week to week. The schedule 
below is an example of how a schedule could look for one week. In other weeks there can be more or less 
lectures, excursions, guest lectures etc. 
 Monday  Tuesday Wednesday Thursday Friday 

08.00- 
09.45 

  Applied Methods    

10.00- 
11.45 

Tourism Policy and 
Destination 
Development 

Innovation Change Management 
in Tourism 
Organisations 

Tourism Experiences 
and Market 
Communication  

Student 
Presentation to 
External Partner 

12.15- 
14.00 

Innovation Innovation  Innovation  

14.15- 
16.00 

 Project Writing  Innovation  

http://www.studyweb.ccg.aau.dk/teaching/semester/kursusgang?cid=226987&lid=261514&id=5417&sid=2535&specid=175584&semid=175591
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Descriptions of courses 

Tourism Experiences and Market Communication  
Text. 
Exam: A four day assignment (5 ECTS). 

Change Management in Tourism  
Organisations  
Under revision. 
Exam: Either active participation or a two 
day assignment (5 ECTS). 

Tourism Policy and Destination  
Development 
Under revision. 
Exam: A four day assignment (5 ECTS).  

Innovation  
Under revision. 
Exam: The innovation casework creates a 
basis for the project students write in this semester. 

Project Writing  
This elective course introduces students who are unacquainted with the 'Aalborg Model' to the basics of 
Problem Based Learning and project work. It is for new students admitted in spring. 
No exam, but a tool expected to be put to use in semester projects. 

Applied Methods 
This course builds on the research methods module from the previous semester, this time focusing on 
quantitative research design and techniques. The module enables students to improve project-oriented, 
problem-based academic research skills, by linking quantitative methods classes with the innovation 
casework module. Students will explore a variety of topics such as survey design, sampling, data collection, 
and basic analytical techniques (descriptives, centrality measures, bivariate correlations on different 
variable types and maybe designing indicators).  
No exam, but a tool expected to be put to use in semester projects. 
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9th semester 

General semester description 
The 9th semester of the programme is an international semester, which consist either in an internship in an 
internationally oriented tourism organisation or enterprise, or in a stay at a foreign university with a 
candidate level tourism programme. If choosing the internship, students will complete a portfolio exam at 
the end of the semester. If the 9th semester consists in a stay at a foreign university, the student should 
ordinarily complete 3 or 4 (30 ECTS) courses at that university. 

Examples of internship placements 

Á Visit Denmark, New York 
Á Den Gamle By, Århus 
Á Regal Hotels International, Chengdou, China 
Á Hjørring Municipality (Trade & business) 
Á Mellemfolkelige Samvirke (tourism development in Africa) 
Á Wonderful Copenhagen 
Á Hamburg Tourist Board, Germany 
Á Nepenthes, Honduras 
Á Danish Immigration Museum, Iowa, USA 
Á Aalborg Zoo 
Á Visit Skagen 
Á Cross-cultural Solutions, Thailand 
Á Aasiaat Tourist, Greeland 
Á Wonderful Copenhagen Aalborg Zoo 

 
As this is a semester where all students are either in an internship or are studying at another university 
there will be no lectures on the 9th semester of the Tourism programme. 

10th semester 

General semester description 
On the tenth (and last) semester students write their Master’s thesis. The Master’s thesis can be written 
independently or in groups with up to 3 students. During the semester students can participate in thesis 
workshops. 

Examples of recenÔ ÔÉÔÌÅÓ ÏÆ -ÁÓÔÅÒȭÓ ÔÈÅÓÅÓȡ  

Á Danish Homosexual Men in a Tourism Context : An Empirical Study of Holiday Preferences and 
Motivations of Danish Homosexual Men and Homosexual Identity Construction through Tourism 
Consumption 

Á Experience offers and Experience demands : A case study of Thy National Park 
Á Escaping Reality into Flow : Flow within Four Realms of Web-based Virtual Experiences 
Á Social media: An interesting option for tourism destination promotion? 
Á Destination image of Denmark and its effects on the Russian outbound travel 
Á The Experience Design of Carnival in Aalborg : Based on Carnival in Aalborg 2010 
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Jobs and careers for tourism graduates 

A Master's degree in Tourism will give you a strong job profile and will enable you to plan and carry out 
internal and external communication assignments within the field of tourism, analyse and evaluate 
tourism-related developments in local, national and international contexts, and manage projects, also in co-
operation with external partners, which develop new potentials within tourism. 

These competences will qualify you for management positions in private businesses such as attractions, 
hotel chains, travel agencies, interest organisations and consultancy firms, as well as in public organisations 
such as national, regional and local tourism boards, municipality and regional departments dealing with 
tourism and research and teaching institutions. The Tourism Master's programme is obviously directed 
towards handling tasks within the area of tourism, yet the general competences and concrete methods 
directed towards development and innovation will also be highly relevant within private and public 
organisations that work within related areas. 

Career examples of students obtaining a Tourism Master's Degree at Aalborg University: 

¶ Marketing manager, Visit Denmark 

¶ Project coordinator, Comwell 

¶ Event project manager, Skagen Tourist Office 
¶ Production Assistant, Ticket Office 
¶ Tourism Consultant, Bangladesh 
¶ Project coordinator, Visit North Jutland 
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