Tourism - Master's Degree Programme |,

Tourism Studies

2-year Master’s Programme
Aalborg University
Available in Aalborg &
Copenhagen
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Key disciplines
e consumer studies

e experience &market communication

e organisatior& management

e policy & destination development

 cultural encounters itourism

Competences & career

e communcation, external/internal
e market & organisation analyses
» experience & destinatiomevelop.
* nework coop. & management
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1st Semester Project: Global/local tourism challenge!
Consumestudies AP [2-dayass: Consumestudies
Organisation &eadership 4-dayass: Organisation &eadership
Culturalencounters Portfolio: Culturalencounters

PBL & Methodcourses

2nd Semester Project: Innovation intourism
Experienceg marketcomm 4-dayass: Experience& marketcomm
Policy & destinatiordevelopment | 4-day ass.: Policy & destination develd
Changananagement AP/2-day ass.: Change management
Methodcourse

3rd Semester
Internship/ Studyabroad Portfolio/ examsabroad

4th Semester
Ma s t ehesiswsrkshops Masterthesis




fnovationsprojekt
anno 2006
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Internship

3-6 months In an organisation abroad or in DK
combine theory & practise
handson experience with relevant assignments

firnd out what you want
career wise

strengthen language skills & knowledge of other
cultures (internship abroad)

assignment relevant for intership organisation
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Internship places:

« UNESCO, Bangkok

o African Blue Tours, Cape Town
 Nepenthes, Honduras

o East Greenland Tourism

e Arctic Adventures, Iceland
 Green Globe, Australien
 National Trust, UK

e Vi sitDenmark’'s offil ces: USA,
Copenhagen

e VisitBritain, VisitCambridge,
o Givskud Zoo, Aalborg Zoo, North Sea Oceanarium
 Eksperimentariet, Faarup Sommerland
VisitSkagen, VisitAalborg, Vi
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Elite student

e 10 students w. good BAs (10+)

o Special offers
— extra courses, extra supervision
— participation in research group & conference
— academic article

o Goal: particularly good candidates,
qualified for Ph.dstudy
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After uni, then what....

VisitDenmark
Hotel Comwell
HORESTA
Travel agencies

Regional and local tourism organisations (VNJ, Midtjysk
Turisme, Aalborg, Skagen, Lemvig, Odsherred etc.)

Trade departments (Viborg, Varde, Billund, Hjarring)
Cowi, experience economy
Selfemployed

Research assistant,

Teaching (tourism studies)
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Tourism at Aalborg University

The Tourism Programme at aalL: g Unive s @ two-year Master's degree which is offered
both In the university's locations in Aalborg aP:i In Co -*e*haa&n Tl* Tourism Master's
Programme focuses on three L::.-y areas of expertise: tourism mark ': and market

communication; tourism policy and business development as well as organisation and
management within the tourism industry

A Master's degree in Tourism from Aalborg University will enable you to manage tourism
related projects concerning product and promotion d_.. elopment, organisational

j

transformations and pelicy issues within one of the largest and most important industries in the

world

studyguide.aau.dk
tourism.aau.dk

TOURISM FRONTPAGE

TOURISM AALBORG

TOURISM BALLERUP

ELITE STUDENTS

COORDINATOR AND
SECRETARY

STUDY GUIDELINES

STUDY BOARD
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Admission & Appllcatlon

e Relevant bachelowithin Humanitiesor Social

Sciences
— for Danish students: EnglishlBvel (gymnasium)

— for foreignstudents: Language test (IELTS 6,9QHFL paper:
550,TOEFL Internet: 80,TOEFL Computer based: 230)

Contact:
— Studentadvisor Kajsa Ida L. Hanssomcgtourism@cgs.aau.dk
— Studycoordinatoy Anette Therkelsemt@cgs.aau.dk

« Application deadline:

1 March Eoreingstudents fronoutsidethe EU)

1 April (Danish students)
1 May (Foreingstudentsvithin the EU)


mailto:ccgtourism@cgs.aau.dk
mailto:at@cgs.aau.dk

