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Key disciplines 

• consumer studies 

• experience & market communication  

• organisation & management 

• policy & destination development 

• cultural encounters in tourism 

Competences & career 

• communication, external/internal 

• market & organisation analyses 

• experience & destination develop. 

• network coop. & management 



1st Semester 

Consumer studies 

Organisation & leadership 

Cultural encounters 

PBL & Method courses 

Project: Global/local tourism challenges 

AP /2-day ass.: Consumer studies 

4-day ass.: Organisation & leadership 

Portfolio: Cultural encounters 
 

2nd Semester 

Experiences & market comm. 

Policy & destination development  

Change management 

Method course 

Project: Innovation in tourism 

4-day ass.: Experience & market comm. 

4-day ass.: Policy & destination develop. 

AP/2-day ass.: Change management 
 

3rd Semester 

Internship / Study abroad 

 

 

Portfolio/ exams abroad 

4th Semester 

Master’s Thesis workshops 

 

Master thesis  
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Internship 
•3-6 months  in an organisation abroad or in DK 

•combine theory & practise 

•hands-on  experience with relevant assignments 

•find out what you want to do / don’t want to do 
career wise  

•strengthen language skills & knowledge of other 
cultures (internship abroad) 

•assignment relevant for intership organisation 



Internship places: 
•UNESCO, Bangkok 

•African Blue Tours, Cape Town 

• Nepenthes, Honduras 

• East Greenland Tourism 

•Arctic Adventures, Iceland 

•Green Globe, Australien 

• National Trust, UK 

•VisitDenmark’s offices: USA, London, Hamborg, Oslo, 
Copenhagen 

•VisitBritain, VisitCambridge, Spanish State’s Tourist Office 

•Givskud Zoo, Aalborg Zoo, North Sea Oceanarium 

•Eksperimentariet, Faarup Sommerland 

•VisitSkagen, VisitAalborg, VisitAarhus, WoCo etc…. 

 

 



Elite students 

•10 students w. good BAs (10+) 

•Special offers 

–extra courses, extra supervision 

–participation in research group & conference 

–academic article 

•Goal: particularly good candidates, 
qualified for Ph.d.-study 



After uni, then what…. 

•VisitDenmark 

•Hotel Comwell 

•HORESTA 

•Travel agencies 

•Regional and local tourism organisations (VNJ, Midtjysk 
Turisme, Aalborg, Skagen, Lemvig, Odsherred etc.) 

•Trade departments (Viborg, Varde, Billund, Hjørring) 

•Cowi, experience economy 

•Self-employed  

•Research assistant, phd’s 

•Teaching (tourism studies)  



studyguide.aau.dk 

tourism.aau.dk 

 
 



Admission & Application 

•Relevant bachelor within Humanities or Social 

Sciences  
–for Danish students: English B-level (gymnasium) 

–for foreign students: Language test (IELTS 6,5, TOEFL paper: 

550,TOEFL Internet: 80,TOEFL Computer based: 230) 

•Contact: 
– Student advisor, Kajsa Ida L. Hansson: ccgtourism@cgs.aau.dk  

– Study coordinator, Anette Therkelsen, at@cgs.aau.dk  

 

•Application deadline:  

 1 March (Foreing students from outside the EU) 

 1 April (Danish students) 

 1 May (Foreing students within the EU) 
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